
Define your niche and target audience

Complete foundational digital marketing courses

Build a portfolio with pro bono or mock projects

Register your business with HMRC or Companies House

Set up accounting and bookkeeping software

Implement GDPR and ASA compliance measures

Open a dedicated business bank account

Obtain professional indemnity and public liability insurance

Develop your first marketing campaigns and case studies

Establish referral and client retention strategies

Network via LinkedIn, local events, and industry conferences

STARTING A DIGITAL MARKETING AGENCY IN THE UK
(CHECKLIST)


